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CONSUMER BEHAVIOUR CONCEPT
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Consumer Behavior is the Process Involved When
Individuals or Groups Select, Use, or Dispose of
Products, Services, Ideas or Experiences
(Exchange) to Satisfy Needs and Desires.
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MODEL OF BUYING BEHAVIOR
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TNFLUENTIAL FACTORS ON CONSUMER BEFAVIOUR
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FACTORS CULTURAL
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PS/CFIOLOGECAL FACTORS
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Consumer Buying Process
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